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1. Introduction 

Foreign trade is an essential element of the Canadian economy, since exports 
alone constitute a figure equal to one fifth of the gross national product. The 
Canadian Government is thus vitally interested in the maintenance and growth 

fa pf the export trade; rather than entering it on its own behalf, however, it has 
chosen the r8le of a catalyst between Canadian production and foreign consumption. 
In this role the Government provides a number of services for Canadian business. 

These are designed: 

(a) to maintain, develop and expand Canadian access to foreign markets; 

(b) to provide accurate and up-to-date information about foreign tariffs, 
policies and potential markets, etc.; 

(c) to introduce Canadian producers and products to foreign consumers; 

(d) to encourage and assist export efforts of Canadian business; 

(e) to safeguard Canadian products in transit; 

(f) to assist Canadian exporters who run into difficulties. 9 
These servioes are combined in various ways to make a variety of export 

promotion techniques. They are provided by a number of specialized government 
agencies whose organization and functions are outlined in the addendum. 
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2. Promotion techniques 

A. Market surveys 

1* -Market surveys-are undertaken by the Trade Conanissioners on behalf 
of Canadian producers. The size of the market, its characteristics, 
the suitability of the products for the market are all investigated. 
In addition, suggestions may be made about the packaging and modi
fication of the product to suit the market. If the survey indicates 
that a market exists then the Trade Commissioner may make suggestions 
about the appointment of agents and other outlets. Producers are also 
urged to visit the market being investigated to make personal contacts 
and to investigate conditions for themselves. 

2. Surveys of Canadian producers and the products they make are conducted 
(constantly) by Commodity Specialists to find suitable products for 
export, both to meet specific requests from foreign importers, and as 
part of the overall programme of broadening the range of Canadian exports 

B. Trade fairs 

Trade fairs are used extensively to promote Canadian products. Such 
fairs are not entered indiscriminately, but are carefully chosen on the basis 
of their suitability for exhibiting Canadian products, and their relation
ship to actual or potential markets for Canadian products. 

1. Commodity Specialists canvass Canadian producers, who might have 
suitable products for exports, and attempt to encourage them to enter 
their products in carefully selected trade fairs. 

2. The Canadian Government Exhibition Commission designs "Canadian" 
displays, pavilions and booths at trade fairs, co-ordinating the 
exhibits of individual firms, constructing, and supervising the 
erection of displays at the fair site. 

Various types of trade fairs are utilized depending on the market 
and products involved. 

(a) "Solo" shows. These are major efforts in which only Canadian products 
are featured. A wide range of products are exhibited and the Canadian 
image is emphasized. 

(b) "Vertical" shows. These are fairs at which an industry or a group 
of related industries exhibit. They are usually "trade" oriented 
but the public is often allowed in at specified times. 

(c) "Horizontal" shows. These exhibit a wide range of products and are 
usually directed at the consumer public. 

(d) "Sample" shows. Experimental use has been made of this technique. 
Foreign buyers are flown in from various markets to a central location 
where Canadian producers have a wide range of products on exhibit. 

See addendum. 
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Trade missions 

Canada has made vise of a number of different types of trade missions 
for different purposes. Usually such missions are composed of repre
sentatives from one particular industry or a group of closely related 
industries. 

Outgoing missions 

1. Reconnaisance missions are sent abroad to explore the possibilities 
of establishing markets from Canadian products. 

2. Special missions to encourage the expansion of markets for goods 
already being sold abrcad. 

3. Study missions to view other countries production facilities* 
business methods, and design are organized to assist Canadian 
businessmen to understand foreign practices and to improve Canadian 
production efficiency. 

Incoming missions 

4. Foreign businessmen are selected and brought to Canada to view 
Canadian production and production facilities with a view to 
encouraging them to place orders in Canada. (This type of mission 
is usually restricted to industries where the exhibition of samples 
overseas is difficult.) 

Trade publicity 

1. Regular publications to inform Canadians about foreign markets 
(Foreign Trade). 

2. Publication, as necessary, of bulletins informing Canadians about 
changes in foreign trade policies, practices, regulations and customs 
tariffs. 

3. Regular publications to inform foreign consumers of Canadian 
products (Canadian Courier). 

4. Informative publications to induce Canadian producers to export 
(Selling Abroad-How to Start, The Techniques of Export Trade). 

5. Attractive literature is produced for use at Canadian exhibitions 
in trade fairs. This material is colourful and written in the 
appropriate foreign language. It is designed also for use as 
handouts in Trade Ccmmissioner Offices, after the show is over. 
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E. Other promotion techniques 

1. Provision of export credits Insurance to protect Canadian producers 
in fields not covered by commercial insurers. 

2. Provision of medium and long-term credit facilities for exports of 
Canadian goods. 

3. Encouragement of Canadian business to export on an economic basis 
(i.e. no subsidies but duty drawbacks, exemption of excise taxes 
on exports etc;). 

P. Supporting trade services 

Although not promotion techniques as such the Canadian government 
provides a number of services which are essential elements of a trade 
expansi on programme. " : 

1. Trade Information 

An essential ingredient in any trade promotion programme is a 
fund of accurate trade information. The Canadian government maintains 
and makes available to Canadian business: 

;(1) up-to-date information about foreign customs duties, regulations 
and policies; 

(2) information about Canadian producers and their products; 

(3)..information about transportation routes. 

2. Trade negotiations 

(1) Continuous efforts to maintain, develop and expand Canadian access 
:''•'''--'• to establish and potential markets through trade negotiations. 

(2) Membership in international organizations devoted to promoting 
world trade (GATT, IMP, IBRD, etc.). 

(3) Participation in various international commodity agreements. 
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ADDENDUM 

Trade Commissioner Service 

The Trade Commissioner Service is the overseas arm of the Department. 
Through more than 150 officers stationed in 65 posts in 47 countries, the 
branch continued its all-out effort to promote Canada's foreign trade interests 
around the world. 

The main role of the Trade Commissioner is to bring buyer and seller 
together. To this end studies are made continuously of potential markets for 
specific Canadian goods and services. Reports are provided on the current 
supply and demand position, prevailing prices, competitive conditions, import 
and exchange controls, tariffs and tariff preferences, customs regulations, 
labelling and marking regulations, shipping and packaging requirements, terms 
of payment, and of distribution channels. Trade Commissioners are ready to 
recommend suitable agency or buying connexions; provide credit information on 
overseas agents and buyers; assist Canadian businessmen planning foreign sales 
trips by providing market data, travel information, arranging appointments, 
making introductions, and helping with language barriers; they will undertake 
to keep a Canadian firm posted respecting developments which affect the 
continued sale of its products in overseas markets. 

In seeking trade growth, Trade Commissioners supervise Canadian exhibits 
at overseas trade fairs and render assistance to the Canadian firms partici
pating. They make arrangements for and travel with Canadian trade missions 
visiting overseas markets. The Trade Commissioner Service plays an important 
part in the planning and execution of the departmental trade fair and trade 
mission programmes. 

Trade Commissioners travel extensively in their territories, visiting 
leading industrial and trade centres ; they develop close liaison with 
businessmen, government officials, trade associations and civic leaders, 
publicise Canadian products, investigate trade openings, facilitate the 
collection of trade information and generally help create opportunities for 
Canadian exporters. 

Location of Trade Commissioner Service Offices Abroad 

Argentina 
Buenos Aires 

Australia 
Canberra 
Melbourne 
Sydney 

Austria 
Vienna 

Belgium 
Brussels 

Braz il 
Rio de Janeiro 
Sao Paulo 
Britain 
Belfast 
Glasgow 
Liverpool 
London 

Ceylon 
Colombo 

Chile 
Santiago 

Colombia 
Bogota 

Cuba 
Havana 
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Location of Trade Commissioner Service Offices Abroad (Cont'd) 

Denmark 
Copenhagen 

Dominican Republic 
Santo Domingo 

France 
Paris 

Germany 
Bonn 
Dusseldorf 
Hamburg 

Ghana 
Accra 

Greece 
Athens 

Guatemala 
Guatemala City 

Hong Kong 
India 
Bombay 
New Delhi 

Ireland 
Dublin 

Israel; . . 
Tel Aviv 

Iran . 
Tehran 

Italy . 
Rome 
Milan 

Jamaica 
Kingston 

Japan 
Tokyo 

Lebanon 
Beirut 

Mexico 
Mexico 

Netherlands 
The Hague 

New Zealand 
Wellington 

Nigeria 
Lagos 

Norway 
Oslo 

Pakistan 
Karachi 

Peru 
Lima 

Philippines 
Manila 

Portugal 
Lisbon 

Rhodesia and Nyasaland 
Salisbury 

Singapore 
South Africa 
Cape Town 
Johannesburg 

Spain 
Madrid 

Sweden 
Stockholm 

Switzerland 
Berne 

Trinidad - Tobago 
Port-of-Spain 

Union of Soviet 
Socialist Republics 
Moscow 

United Arab Republic 
Cairo 

United States 
Boston 
Chicago 
Detroit 
Los Angeles 
New Orleans 
New York 
Philadelphia 
Washington 

Uruguay 
Montevideo 

Venezuela 
Caracas 

Office of Trade Relations and Trade Policy 

The activities of the office are directed to safeguarding and improving 
terms of access for Canadian exports in foreign markets. As a service to 
Canadian exporters the office provides expert information, advice and 
assistance on tariffs,.-, import -and exchange controls,?- documentation requirements 
and other foreign governmental regulations affecting trade. In addition the . 
office has responsibilities in relation to the export financing facilities 
available for the development of exports of Canadian capital equipment. 
Further, through the area divisions - Commonwealth, United States, European, 
Asia and Middle East and Latin America - the branch is the central point of 
contact between the Trade Commissioners abroad and the department in Ottawa. 
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In the field of Canada's international trade and commercial policy the 
Office is concerned with the conduct of Canada's commercial relations with 
other countries, including the negotiation and administration of trade 
agreements and Canada's participation in international trade conferences. 

' Commodities and Industries Service 

The primary purpose of the Commodities and Industries Service is to 
provide sources of information on materials, products and services which Canada 
has to offer for export, and also information concerning the organization, the 
interests and policies of the industries which market them abroad. Knowledge 
is also required of the trade services which handle these commodities. To 
serve these purposes, an active liaison is maintained directly with industries 
and also with their various trade associations. Commercial intelligence is 
developed to support the Department's trade promotion programmes. A directory 
of information is maintained on primary producers and manufactures which are 
exporters, on export merchants and on export agents for the use of Trade 
Commissioners abroad. The Commodities and Industries Service forms a 
connecting link for the exchange of information between industry in Canada and 
the Trade Commissioner in the field. 

The Commodities and Industries Service consists of three branches ; two 
of these, the Commodities Branch and the Agriculture and Fisheries Branch are 
responsible for this liaison work and development of commercial intelligence. 
The Commodity Officers in these branches are also responsible for arranging 
the product content of Canadian displays in trade fairs abroad in which 
participation is sponsored by the Department, and in many instances also for 
suggesting participation in trade missions organized by the Department; they 
may initiate suggestions for missions and fairs, act as co-ordinators of fairs 
and secretaries of missions when they go abroad and also assist in staffing 
Canadian displays in trade fairs abroad. In commodity fields such as forest 
products and metals and minerals, specialists are, from time to time, seconded 
to serve in posts abroad. 

The Commodity Officer also serves as a source of information for the 
benefit of the Office of Trade Relations and Trade Policy, the Trade Publicity 
Branch, and other parts of the organization of the Department. When complex 
problems arise in, particular, international commodity trades, it falls to 
the lot of the commodity specialist to maintain the situation under review, 
to develop an understanding of the industry's problems and of market conditions. 
When difficulties lead to inter-governmental consultations, the Commodity 
Officer may take a leading role. 
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The third branch of the Commodities and Industries Service is the 
newly-formed Trade Services Branch. The Branch is responsible for services 
to exporters in the transportation and communication field. It also handles 
administration of the Export and Import Permits Act,under which control is 
exercised on exports of strategic materials. This Branch is also responsible 
for the administration of the regional offices in St. John's, Newfoundland, 
Halifax, Winnipeg and Vancouver. * • 

Canadian Government Exhibition Commission 

Under its terms of reference the Commission is responsible for preparing 
all Canadian Government exhibits outside of Canada. On trade fairs and trade 
exhibitions it acts on the recommendations of the Departmental Committee on 
Trade Fairs Abroad concerning the government's trade fair programme for each 
Sear, 

In all other types of government exhibitions abroad the Commission deals 
with the government department concerned. With the approval of the Deputy 
Minister of the Department of Trade and Commerce, the Commission may produce 
exhibits and displays for use in Canada on behalf of the various government 
departments and agencies, each of which covers the cost. 

Trade Publicity Branch 

The primary purpose of the Trade Publicity Branch is to further the 
Department's trade promotion activities, at home and abroad, through publicity 
measures - Promotion through Print. The Branch distributes information 
descriptive of Canada's commercial, industrial and economic conditions and 
development in foreign trade and domestic commerce. 

One facet of general information work is the distribution of departmental 
press releases, copies of ministerial statements and addresses, and speeches 
by senior departmental officials, to the Press Gallery in the House of 
Commons, many other interested recipients in Canada, and to Trade Commissioners 
abroad. Another is the supply of information about Canada for use in other 
countries, usually through the Trade Commissioners. 

The Branch assists newspaper and other correspondents (many representing 
non-Canadian media) who are seeking information of a commercial, industrial 
or economic nature on Canada. Such aid may be extended through personal 
contact in Ottawa, or by correspondence with and through the Trade 
Commissioners abroad for magazines and other publications abroad as well as 
in Canada. 

The Branch is responsible for placing advertisements on behalf of the 
Department in overseas media or media going overseas. In particular the trade 
press is accented because it is a very efficient way of getting the 
advertising message to the businessman. 
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Trade Fairs and Missions Branch 

The Branch was established on 1 April 1962, to co-ordinate the 
Department's export promotion through trade fairs and trade missions abroad. 
The Branch is comprised of two Divisions: the Trade Fairs Abroad Division 
which is responsible for co-ordinating the planning and publicizing of 
Canadian exhibits in foreign trade fairs, and the Trade Missions Division 
which is responsible for organizing the Department's trade missions to 
explore and promote export sales in world markets. 


